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Take part in the new environmental challenges and
defend the vision of a committed and responsible
beauty care world.
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And so much more...

d CONFERENCE SESSIONS h

» The Natural Beauty Market & its Consumers
» The Distribution Issues

» The Labels and efficiency issues

» The Ingredients and eco conceptions issues
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How to pilot responsible development and gain value?
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About Natural Beauty Summit

Since its formation in 2007, the Natural Beauty Summit has been addressing the major developments in the
cosmetics industry concerning natural products and sustainability. Natural Beauty Summit is now estab-
lished as the premier summit on the international natural beauty industry.

The Natural Beauty Summit attracted for each edition the major industry leaders (approx. 150 attendees), rep-
resenting the full spectrum of the booming organic industry from all over the world.

The Natural Beauty Summit met for each edition a great success thanks to the pertinence and the variety
of the subjects as to the quality and the relevance of the speakers.

In 2009, the fifth edition of this international series of high-level summits will focus on major topics like
natural & organic cosmetic standards & certification, product formulations & development, ingredients &

sourcing, sustainability best-practices, marketing & distribution, and investment issues.

Identify the opportunities
in the natural & organic
cosmetics market

Gain an in-depth

e understanding of natural &
organic cosmetic standards

Learn about the major
e challenges when developing

and marketing natural &
organic products

Overcome the technical
e issues when formulating
natural cosmetics

Gain an understanding
of ethical sourcing &
ingredient issues

Natural Beauty Summit brings together some of
the most important and influential players in the
cosmetics & related industries, including:

» Cosmetic manufacturers,
« Ingredient & chemical suppliers,
» Retailers & wholesalers,

» Packaging companies,

* Industry organizations & researchers,
« Certification and inspection agencies,
* Investors & financers...

REASONS
TO ATTEND THE
NATURAL
BEAUTY SUMMIT

Understand the regulatory
environment affecting
natural & organic products

Learn about sustainable
a best-practices in the

cosmetics industry

Get practical experiences

from marketing, R&D and
retailing success stories

Gain a better understanding
of corporate social

9 responsibility and ethical
business practices

Learn how to use food
& novel ingredients in
cosmetic products

What did they think?

Mike INDURSKY, Chief of Marketing, BURTS BEES

“To be in this room with some of the leaders of the indus-
try to share best practices and to openly challenge each
other is really wonderful”

Filipe SABARA, BERACA

"I was here to learn what is going on with the natural
product; coming from the row material, its finish prod-
ucts and issues. It is also good for networking; the con-
tacts are the bests. The future for greens is already start-
ed, and it is here.”

Moritz AEBERSOLD, WELEDA

“In our industry, with it's growth, we do need to talk and
discuss about issues and ideas on round tables.It allow us
to have a more global idea about the industry. | do think
it is a great experience and a good possibility to help our
industry in its growth.”

Julie TYRRELL, NATRUE

“This summit gives the opportunity to meet in one place
a lot of stakeholders. It represents a platform where peo-
ple meet, introduce themselves, their business. It gives
the great opportunity to develop a wonderful network.”
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The Natural Beauty Market & its Consumers / Distribution issues

The present economic crisis has a major impact on consumer
attitudes towards Beauty: the "Green Living" attitude is gain-
ing ground and is becoming mainstream. Consumers have
a growing concerns on the future of their health & on the
future of the planet — with a major budget constraint and
an access to information via internet that gives them
greater power over brands.

"SESSION 1

In this exceptional context, Natural Beauty Brands have a unigque
opportunity to meet mainstream consumer expectations and
develop their business.

The NBSE 2009 is the place where all these issues will be
raised, and where industry experts and brands will exchange
best practices and open new avenues for growth.

"SESSION 2

8.30am  Registration and Refreshments

The Natural Beauty Market

The Distribution Issues

! 2.00pm  Overview on the distribution issues
& Its Consumers Michel GUTSATZ, Consultant

THE SCRIPTORIUM

9.00am Defining Naturals: COMPANY o THI SCRIPTUMILIN COMPANY
the Global Market Perspective
Hana HRSTKOVA, Manager _ 2.30pm  Internet distribution
KLINE @®Kline Violette WATTINE o

MADEMOISSELLEBIO 4

9.30am  Science or Nature? .
Exploring the evolution of the Natural The Private Label Issue
Beauty Consumer 310pm  Beauty Private Label Trends
Sharon GREENE, Matthew STYCH, Health & Beauty Research Director
Managing Director RiS( PLANET RETAIL PlanetRetal
RISC INTERNATIONAL
) 3.40pm  Beauty "GreenLand" Germany:
10.00am 'Natural’: a comparison of legal the German Market issues
definitions in 5 major Michaela MERK, CEO & Founder
European countries ) MERK VISION Mcrk w\;i‘on
Antoine de BROSSES, Lawyer
LOVELLS Lovells 410pm Q&A
1030am Q&A 4.30pm  Afternoon Break
1050am  The Ingredients Animation — Beyond Orgqnics:
SOLABIA = the Sustainability Issue
11.10am  Morning Break 450pm  Biodiversity : an emerging trend
i : for the Beauty Industry
Decoding the image of Natural Rik KUTSCH LOJENGA, Executive Director [y
& Organic brands UNION FOR ETHICAL BIOTRADE
Remy OUDGHIRI, Director of Trends =&
11.30am A semiotic mapping of the strategies & Insights studies
and codes of organic brands IPSOS
Marina CAVASSILLAS, Founder ] .
SEMIOPOLIS . 5.15pm Why implement a corporate social
= = responsibility policy? —
12.00pm Media Analysis of Natural Olivier DUBIGEON, Founder .
& Organic Beauty in the UK w SUSTAINWAY
m:(k&i':r:f,\;%mlc%?{ 5.45pm  How Natural is your SkinCare?

Mark WUTTKE, Principal o
1230pm  Q&A THE WUTTKE GROUP WATTRE LR
1250pm  Sit-down lunch 6.15pm  Q&A
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